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.Despite objective difficulties (..) it
was a very good year for Klima-Therm
Group. After weakening the reve-

nue growth dynamics in 2020, we
ended 2021 with sales at the level

of EUR 120 million - by 25 percent
more year-on-year. We significantly
improved net profit, by 42 percent,
and EBIT also increased by half."
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Daniel Jaskiewicz,
Founder and President of the Management
Board of Klima-Therm Group
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Chapter 1 A few words about us

Who we are

Klima-Therm Group exists since 1996. It is one of the largest suppliers in the sector of air

conditioning, ventilation and heating systems — HVACR in short — and a company deve-

loping dynamically in the segment of Renewable Energy Sources (RES).

It offers comprehensive solutions dedicated to professional use - for large commercial facilities and indu-

strial buildings, as well as home systems for individual customers.

The essence of the company's activity is to provide top-class solutions that ensure optimal temperature and

air quality parameters and guarantee the proper course of technological processes.

Our achievements in 2021:

120

Turnover MEUR

548 M PLN

+24 or

Revenue dynamics y/y n _| O 9 .

25

Devices sold ] 5 O H;]Ci)t%s

* All the financial figures expressed in EUR have been converted at the weighted average exchange rate of the National Bank of Poland as of 2021; 1 EUR = 4.5775 PLN
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Chapter 1 A few words about us

What we do

Klima-Therm Group conducts Business model combining distribution and production of vari-
distribution and production ous types of equipment, in different price segments, translates
activities. into high flexibility of the organization in relation to the needs

and requirements of all groups of customers - investors, general

contractors, HYACR system consultants, installers or end users.
The flagship air-conditioning brands distributed by the company include Fujitsu, Kaisai, Klima-Therm by
Clint and Klima-Therm by Sabiana. A wide range of solutions covers Split and Multi Split air conditioners,
Airstage VRF systems, chilled water systems, fan coil units, air-to-water heat pumps and compact recuper-
ation units. The second segment of Klima-Therm Group's activities is the production of air handling units
under the Klimor brand.

In 2021, the company expanded its basic offer of HVACR equipment and systems with new products from
the RES category: photovoltaic (PV) modules, inverters and complementary areas.

Revenues of Klima-Therm Group by type of activity; 2021

Services

37 %

. Distribution — global brands 552 %

Distribution
own brands

B Production 2]2 % [

Distribution

global brands
55.2 %

. Distribution — own brands ] 9 . 9 % Pr;ju;“fn

. Services 3 7 %
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How we oparate

Globally

The leading entities in the structure of Klima-Therm Group are companies operating in Poland: Klima-Therm
Sp. zo.0. - a distributor of air conditioning systems - and a manufacturer of air conditioning and ventilation
units Klimor Sp. z 0.0. Through foreign companies: Klima-Therm AB, Klima-Therm QY, Klima-Therm OU and
Klima-Therm GmbH, the Klima-Therm Group supplies products that meet the needs of customers in Sweden,
Finland, Estonia and Germany. Klimor USA Inc. is responsible for sales in North America.

Aland Islands | Austria | Belarus | Belgium | Bulgaria | Canada | China | Czech Republic| Denmark | Estonia | Finland | France | Georgia

Germany | Greece | Hungary | Iceland | Italy | Jordan | Kazakhstan | Kosovo | Kuwait | Latvia | Lithuania | Malta | Moldova | Netherlands
Norway | Poland | Portugal | Romania | Slovakia | Slovenia | Spain| Sweden | Switzerland | Ukraine | United Kingdom | United States of America

(-]
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o ° 8 o o o
(] (-]
0 © '0 ° o
Revenue structure of Klima-Therm Group
2021 Poland 64% Foreign markets 36%
2017 Poland 69% Foreign markets 31%
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Chapter 1
Gdynia
Gdansk
Skowarcz
Szczecin
Poznan
Wroctaw
In Poland

Afew words about us

v
Pszczotki
Olsztyn
Biatystok
Warszawa
t6dz
Lublin
Katowice
Krakéw Rzeszéw

In Poland, the Klima-Therm Group has a network of offices and representatives, consisting of a dozen or so
branches, and its retail network includes almost 1,500 partner outlets. Production plants, where Klimor brand

equipment is manufactured, are located in Pomerania (northern Poland).

Annual Report & Company Profile 2021
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Chapter 1 A few words about us

Where we are headed 1.2

Renewable Energy Sources (RES)

The company aims to provide customers with state-of-the-art, energy-efficient heating, air-condition-
ing and ventilation solutions based on natural, ecological and inexhaustible resources. The company will
achieve this goal first of all by building a complementary offer of products from the category of Renewable
Energy Sources (RES), which are the global trend and the future of the pro-ecological EU policy included,
among others, in the assumptions of the European Green Deal. Currently, the Klima-Therm Group focus-
es primarily on intensifying sales of ecological air heat pumps, which are considered to be one of the key
technologies supporting implementation of energy transformation and decarbonization of

heating. The second pillar of development strategy in the area of RES are the solu-

tions used in low- and zero-energy buildings, such as photovoltaic modules,
inverters for PV installations, valve sets and fan coil units. In the com-

ing years, Klima-Therm Group will also expand its offer by energy
storages and hybrid batteries with inverters, thus diversifying it

score business activities.

Share of RES products in sales
of the Klima-Therm Group

B Actual 2021 ] O %

. Forecast 2022 25 %

| Strategic objective 2025 >5O %

Annual Report & Company Profile 2021 page 15
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New perspective:

ECOSYSTEM OF COMPLEMENTARY
TECHNOLOGIES FOR GREEN BUILDING

-
A

AIR CONDITIONING (AC)
Provides year-round thermal comfort by maintaining
an appropriate temperature and humidity range

VENTILATION (V, ERV) PHOTOVOLTAICS (PV)

Mechanical air exchange at optimal quality and tem- Technology for capturing and converting solar
perature parameters, also enhanced with heat reco- radiation into electricity using solar cells and
very to reduce energy consumption inverters

AIR-TO-WATER HEAT PUMPS (HP-ATW) ENERGY STORAGE SYSTEMS (ESS)

Heat pumps use aerodynamic energy to heat or They allow to accumulate and store generated
cool buildings and to heat domestic hot water surplus energy

page 16 KLIMA-THERM GROUP



Chapter 1 A few words about us

New challenges:

GREEN ENERGY TRANSFORMATION

Klima-Therm Group is an active member of industry organizations
focused around the process of transformation of the Polish energy sector

== SBF

Annual Report & Company Profile 2021 page 17



B0 0Oodg

Key facts

©
2 5 years

Long presence
on the market

@
521

Employees

@
1500

Points of indirect sale

page 18

3 production
plants

Production of
ventilation units

©
l 4 offices

Branches all
over Poland

@
30

Foreign distributors

1.3

©@
17 5 thous.
® m?

The total area of
production plants

122 people

The biggest sales
team in the industry

4 o countries

Recipients on
all over the world
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7 companies in 6 countries
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The most important
awards, distinctions
and certificates
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Chapter 1 A few words about us
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Vision, Mission, Godls 14

The mission of Klima-Therm Group, contained in the slogan "We care about Air’, is to
care about the quality and comfort of air — in the office, at home and in all premises
where people work and stay.

The company's vision is based on offering its clients the most modern solutions in the field of air condition-
ing, ventilation and heating: energy-saving, environmentally-friendly, functional and durable. These solu-
tions should not only correspond to current trends, but, above all, be in line with the needs and expectations
of investors and users.

As much as we care about the air, we care about the closer and further surroundings of our business. We
are convinced that transparent and ethical conduct, commitment to the company's stakeholder group and
respect for the environment create added value that affects our common future.

WE
ARE
LRE

page 22 KLIMA-THERM GROUP



{A few words about us

ess and en

r goals are focused on increasing co
ntinued growth - in Poland and inte

he company's

ough:

@ Parallel development of distribution an ivities

'
e segments

@ Offering complementary productsin

Intensifying sales of own brands

Strengthening sales of ATW heat pumps

Development of the offer of products from the Renewable Energy Sources (RES) group

OBNORNORNO

Implementing the latest air-conditioning and ventilation technologies

Annual Report & Company Profile 2021 page 23
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"My role in the organisation comes
down to being a signpost that sets
directions, creates opportunities,
and gives a new perspective to
development. The real potential

of Klima-Therm Group lies in
the competence of its manag-
ers and employees, because
they are the most valuable
capital of the company - the
source of successes, as well
as the best insurance pol-
icy for difficult times.’

oot
/%Z@

Daniel Jaskiewicz,

Founder and President of the Management Board of Klima-Therm Group

He established the Klima-Therm company in 1996, and a year later, he started cooperation with a Japanese
corporation Fujitsu General in the role of a strategic partner of the company in the area of air conditioning
systems distribution. At the end of 2010, he purchased Klimor company, which turned out to be a break-
through moment in building its own production facilities and entering the ventilation segment. He strength-
ened the competences of Klima-Therm Group as a producer by taking over the companies Clima-Produkt,
Barbor and Quatrovent, to consolidate the activity under the Klimor brand in the next step. Since 2011, he
has been consistently building his own brand of KAISAl air conditioners and heat pumps, thanks to which he
has raised the competitiveness of the organisation in the prospective market segments.

page 24 KLIMA-THERM GROUP



Chapter 1 A few words about us

Andrzej Walendowicz,
Vice-President of the Management Board, Commercial Director

Associated with Klima-Therm Group since 2007. He holds the position of the Com-
mercial Director and, at the same time, Vice President of the Management Board
in Klima-Therm and Klimor companies. He graduated from the Gdansk University
of Technology, Faculty of Mechanical Engineering, specialization: Ventilation and
Air Conditioning. As an experienced manager with a degree in the industry, he
successfully led Klima-Therm Group through the process of business transforma-
tion - he built a sales department based on high-class technical and commercial
specialists, strengthening the engineering profile of the organization.

Jarostaw Gawronski,
Member of the Board, Financial Director

A graduate of the Gdansk University of Technology and the prestigious MBA
programme organised by GFKM and RSM Erasmus University, which he com-
pleted with honours. He has extensive experience in financial reporting, con-
trolling and liquidity management of companies. In Klima-Therm since 2008,
and in Klimor since 2011, he has held the position of Financial Director and
Board Member of both companies. Previously, he managed the finances of

Polish branches of European leaders in the food industry and worked for one
of the largest auditing companies. He is qualified as a chartered accountant.

Marek Kupiec,
President of the Management Board of Klimor

He has been working in the ventilation industry since 1994, for 15 years in Kli-
ma-Therm Group. In 2011 he took over as President of the Management Board
of Klimor, earlier he held the position of Technical Director in Klima-Therm as
Vice President of the Management Board. He graduated from the Gdansk Uni-
versity of Technology, specialising in Ventilation and Air Conditioning. As he
emphasizes, he considers the following as his biggest success "creating and
building a harmonious creative and manufacturing organism, which has be-
come an industry leader".

Annual Report & Company Profile 2021 page 25
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455I\/I EUR

Total revenue of

Klima-Therm Group
in 2017-2021
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Chapter 2

Financial results

Klima-Therm Group turnover 2017-2021

Year 2021 in figures

2077

Revenue growth from 2017 to 2021

120 wewr
96 wewr
96 wewr
78 wmewr
04 wewr

=1 23 % 23 % O o

[' 1 MEUR] [15 MEUR] [18 MEUR] [0 MEUR]
- n
n
|
2017 2018 2019 2020

Annual Report & Company Profile 2021
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[24 MEUR]
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Financial analysis

Key indicators

Net sales revenues

(2@2})”9 656

thous.
EUR

(2020) 95 804

thous.
EUR

(2021) 23 852

thous.
EUR

(0020) -688

thous.
EUR

Sales growth

(2021) 25

%

(2020) O

%

Net profit

(2021) 8 6 6 O

thous.
EUR

(2020) 6104

thous.
EUR

Net profit growth

(2021) 47

%

(2020) 6

%

Cash flows from operating activities

(2021) ]2 768

thous.
EUR

(2020)1644

thous.
EUR

Operating profit (EBIT)

(2021) 10 368

thous.
EUR

(2020) 6 866

thous.
EUR

Depreciation

(2021) 963

thous.
EUR

(2020)1042

thous.
EUR

EBITDA

(2021) 11 332

thous.
EUR

(2020) 7908

thous.
EUR

page 30
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Chapter 2

Year 2021 in figures

2.3

Klimma-Therm Group - Globally

Net sales of Klima-Therm Group

TOP 5 foreign sales markets

Poland

ooy /7 091 tEhL?F?S'

Poland

thous.
(2020) 63 313 EUR

Foreign markets

042 H6bh tEhGDFLzJS'

Foreign markets

thous.
(2020) 32492 EUR

Annual Report & Company Profile 2021

Nordic countries

48.7 %

Balkan countries

211 «

Baltic countries

9.2 4

North America

5.1 %

Benelux

4.2 o

Other

1.7 %

page 31
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Sales growth dynamics of Klima-Therm Group 2021 vs. 2020

Poland Foreign countries Total

® ® ®
21,87 31.0% 24.87%

+ 13.8 vEewr + 10.1 meuwr + 23.9 vewr

Klima-Therm Group revenues - sources of sales growth 2021 vs. 2020
by COMPANIES

N xq’ X\ x(b X X X
120 M .
__ _ e L
KT KT G W
o ERMANY
,,,,,,,, — o ENAND  ESTONIA
110M KLIMOR
KLIMOR USA SHEDIE!
POLAND
96 M
KT
POLAND
2020 2021
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Chapter 2 Year 2021 in figures

Increase in export sales of own-brand products; 2021 vs. 2020

Kaisai Klimor

® ®
57.1% 68.1%

Klima-Therm Group revenues - sources of sales growth 2021 vs. 2020
by PRODUCT BRAND

<&
Q¢ S Q¢ S
2oy — T ——
116 M [ OTHER
KLIMOR

104 M

. KAISAI
96 M

FUJITSU

2020 2021

Annual Report & Company Profile 2021 page 33
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Home market (Poland)

Structure of sales in Poland; 2021

B Kima-Therm 73 %

B «imor 27 %

Domestic sales growth of companies; 2021

Klima-Therm Klimor

® ®
26.97% 9.7%

2021 vs. 2020 2021 vs. 2020

page 34 KLIMA-THERM GROUP



Chapter 2 Year 2021 in figures

Domestic sales growth - key brands; 2021

Kaisai Fujitsu General Klimor

® ® ®
64.07% 13.2% 6.3%

2021 vs. 2020 2021 vs. 2020 2021 vs. 2020

Share in sales of major air conditioning manufacturers (AC); 100%

" B Fujitsu General 446 %

B «aisai 44.3

Klima-Therm by Clint
B Kima-Therm by Sabiana 43

. Other 68 %

Annual Report & Company Profile 2021 page 35
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Commentary from the
President of the
Management Board 31

The year 2021 was an The pandemic changed the way we think about doing business,
extraordinary year for in all areas, which influenced the need for our organisation to be
Klima-Therm Group, even more flexible than before in planning and achieving sales
as for the whole world. targets and managing costs.

Despite objective difficulties caused by the pandemic, such
as inflation or broken supply chains, it was a very good year for
Klima-Therm Group. After weakening the revenue growth dynam-
icsin 2020, we ended 2021 with sales at the level of EUR 120 mil-
lion-by 25 percent more year-on-year. We significantly improved
net profit, by 42 percent, and EBIT also increased by half.

Such significant dynamics was influenced by very high demand, both on the market of small air-condition-
ing and ventilation units, and large systems — mainly for previously "frozen" projects. However, the highest
growth - by several times — was recorded in the segment of RES equipment. It is a great success, because
on the basis of sales of heat pumps we managed to build a separate commercial structure and expand our
portfolio with new, future-oriented solutions. Export also had a significant share in the sales dynamics; all
our distribution companies in Europe recorded increases, and Klimor USA significantly boosted the sales of
air handling units.

To sum up - in each of our strategic areas we have a lot to boast about, and it is hard to imagine a bet-
ter summary of the anniversary year of 2021. It is a huge success of all employees of the Klima-Therm
Group who, in the difficult pandemic year, did not lack motivation to work together, for which I would
like to thank them!

page 38 KLIMA-THERM GROUP



Chapter 3

Aswe close the publication of the "Annual
Report 2021", the war in Ukraine contin-
ues and inflation in Poland has reached
a double-digit value. No one can indicate
with 100% certainty how the coming
months will unfold.

However, | can assure you that as the Kli-
ma-Therm Group, we look to the future
with optimism, because volatility and the
need to adapt to change have been inher-
ent in our activities since the beginning
of the company's existence, and thanks
to this attitude, as an organisation, we do
not cease to develop.

orid

Daniel Jaskiewicz,
Founder and President of the Management
Board of Klima-Therm Group

Annual Report & Company Profile 2021

Commentary from the President of the Management Board
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Chapter 4 About Klima-Therm Group

Subsidiaries 4l

PKiimaTherm  Klimor  # KlimaTherm @ KlimaTherm

SWEDEN FINLAND

¥ KlimaTherm @ KlimaTherm  Klimor

ESTONIA GERMANY

Klima-Therm Sp. z o.0. Poland

Klima-Therm, the General Representative of the Japanese Fujitsu Gen-

@ eral concern in Poland, Scandinavia, Finland and the Baltic countries,
celebrated its 25th anniversary in 2021. The company provides top-

(o) class solutions for air conditioning, ventilation, refrigeration and heat-

l 6 o /O ing. Flagship brands distributed by Klima-Therm include Fujitsu, Kaisai,

Klima-Therm by Clint and Klima-Therm by Sabiana. The company's rich

offer includes Split and Multi Split air conditioners, Airstage VRF sys-

tems, chilled water systems and heat pumps. As an umbrella company,
Revenue growth Klima-Therm forms an international capital group comprising entities in
2021 vs. 2017 Poland, Sweden, Finland, Estonia and Germany.

Annual Report & Company Profile 2021 page 43
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Klimor Sp. z o.0.

Poland

®
62 7%

Revenue growth
2021 vs. 2017

Klima-Therm AB

Company with tradition and producer of the first Polish air handling unit.
Founded in 1967 in Gdynia, the company has been operating within the
structures of Klima-Therm Group since 2010. It has three production
plants located in Gdynia, Pszczotki and Skowarcz. Klimor products are
mainly based on an extensive range of modern air conditioning and ven-
tilation units, as well as a group of profiled products dedicated for the
so-called clean technologies (hospitals, laboratories), rooms with a high
degree of humidity (indoor swimming pools) and production halls. The
basic offer is supplemented with solutions for the shipbuilding industry.

Sweden

®
76 %

Revenue growth
2021 vs. 2017

page 44

The Swedish distribution company of the Klima-Therm Group - until
January 2020 operating under the name FG Nordic - was established
in 2004 in Gothenburg. It offers a comprehensive range of office, indus-
trial air-conditioning products and solutions for domestic use based on
brands such as Fujitsu, Fuji Electric, MTA, Kaisai and Emicon, among oth-
ers. With the acquisition in 2016 of SKiAB, General Distributor of Clivet
brand chilled water systems, the company has increased its recognition
in the Swedish market, currently serving approximately 750 Customers.
For several years, Klima-Therm AB has been dynamising its activities,

which is reflected in a systematic increase in revenues.

KLIMA-THERM GROUP
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Klimor USA, Inc.

About Klima-Therm Group

USA

®
85 %

Revenue growth
2021 vs. 2019

Klima-Therm OY

The establishment of Klimor USA in 2016 is closely related to Kli-
ma-Therm Group's strategy assuming, among others, the expansion of
production activities and opening to new customers and new markets
outside Europe. Klimor USA operates in the United States and Canada
based on a network of independent representatives including more
than 100 partner branches. The company boasts more than a hundred
completed investments, and among its largest references from 2021
are buildings such as TELUS Vancouver (BC), Princeton University (NJ),
Eastern Oregon University, La Grande (OR), Merck Durham Plant (NC) or
Florida Institute of Technology in Melbourne (FL).

Finland

®
527

Revenue growth
2021 vs. 2017

Annual Report & Company Profile 2021

One of three subsidiaries in Northern Europe - formerly known as FG Fin-
land - was established in 2004 in Helsinki. As the exclusive distributor
of Fujitsu, General and Fuji Electric air-conditioning units on the Finnish
market, it effectively contributes to strengthening the position of the Kli-
ma-Therm Group in the Nordic countries in terms of sales of air-condi-
tioning systems, including popular, ecological air-to-water heat pumps.
The company is developing, flexibly adjusting its offer to current market
needs. The main goal of Klima-Therm QY is to develop a leading market
share in sales of heating and cooling equipment in Finland.

page 45
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Klima-Therm oU

Estonia

®
617%

Revenue growth
2021 vs. 2017

Klima-Therm GmbH

The headquarters of the Estonian company Klima-Therm OU (formerly
FG Baltics) is located in Tallinn. Since 2008, the company has been op-
erating on the Lithuanian, Latvian and Estonian markets as the General
Representative of Fujitsu, General and Fuji Electric brands. Its offer in-
cludes air conditioning and heating systems dedicated for large build-
ings, as well as solutions for individual customers. The portfolio of prod-
ucts distributed by the company includes, first of all, air-to-water and
air-to-air heat pumps, as well as Split and Multi Split air conditioners. On
the Estonian market, Klima-Therm OU operates in cooperation with its
strategic business partner, FSK OU.

Germany

®
007 E\EAUR

Revenue total
2018 -2021

page 46

The German company of the Klima-Therm Group was founded in June
2018 with its headquarters in Dortmund. It was founded under the orig-
inal name KAISAI (Euro) GmbH, with the primary objective of introducing
KAISAI brand air conditioners and heat pumps to the markets in Germa-
ny and Austria. As the business grew, the company expanded its portfo-
lio of distributed equipment to include, among others, the Klimor brand.
As a consequence of portfolio expansion and business dynamics in Ger-
man-speaking countries, in January 2022 the company changed its name
to Klima-Therm, which completed the process of consolidation of the
Group's distribution activities under one strong and recognisable brand.

KLIMA-THERM GROUP
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Brands and products a2

Klima-Therm Group

offers its Clients a carefully
selected portfolio of brands
of global manufactu-

rers and its own brands.

The leading distribution products in the company's portfolio are
Fujitsu - a Japanese brand of residential and commercial air con-
ditioning systems of the premium segment — and Klima-Therm by
Clint from the group of chilled water systems. On its own products,
led by Klimor air conditioning and ventilation units as well as air
conditioners, heat pumps and devices from the Renewable Energy
Sources (RES) group of the Kaisai brand, the Klima-Therm Group
has built the second strong pillar of its activity.

A range of solutions combining the brands of leading suppliers
and own solutions is the driving force behind the development of
Klima-Therm Group as an organisation. Such a portfolio of brands
provides Clients with even greater choice and comfort of coopera-
tion, as well as increases the company's competitiveness in terms
of constructing a flexible offer - tailored to specific project condi-
tions, specific investment needs and budget.

We are identified by strong brands

DISTRIBUTION BRANDS

FUﬁTSU KLIMATHERM  KLIMATHERM  KLIMATHERM @GENERAL FC FuiEecric  =cLiveT

BY CLINT

Air conditioning Chilled water Fan coils

Heat pumps systems

page 48

BY SABIANA BY MONTAIR

(

Close control Air conditioning Air conditioning Chilled water systems
systems Heat pumps
KLIMA-THERM GROUP



Chapter 4 About Klima-Therm Group

Product brands in Klima-Therm Group's portfolio: Sales structure; 100%

O O

B Distribution brands 492 % B Distribution brands 588 %

B ownbrands 508 % B ownbrands 4]2 %

OWN BRANDS

Klimor

Air handling units Air conditioning Air conditioning HVACR components
Heat pumps Heat pumps
Renewable Energy

Annual Report & Company Profile 2021 page 49
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Types of products distributed on home markets

— = -+ -

Poland Sweden Finland Estonia USA  Germany

SPLIT ] ] ] ]
o)
FU]]TSU VRF [ | [ ] [ ]
ATW HP ] ] ] m
F= Fuji Electric  SPUIT [ [ n ]
SPLIT ] ] ] m
OGENERNMAL
VRF ]
CHILLER ]
KLIMA-THERM
BY CLINT
FAN COIL ]
KLIMA-THERM
BY SABIANA FAN COIL u
CHILLER ]
== Cl_IVET___,-" FAN COIL [ |
ATW HP ]
SPLIT ] ] ] ]
PORTABLE AC ] ] m
ATW HP ] ] ] ]
DHW ]
KAISAI
PV ]
PV INVERTERS ]
ERV ] ] ]
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Leading Solution Sectors — Sales Structure (2021); %

Distribution brands Own brands
Air conditioning Fujitsu (RAC, PAC, VRF) Kaisai (RAC, LCAC)
General (RAC, PAC, VRF) Auratsu (RAC)

6 2 . 6 % Fuji Electric (RAC, PAC, VRF)

Ventilation Klimor

19.2% N

|

Renewable Energy Sources (RES) FUJ:itsu (Waterstage) Kaisa? (Arctic)
Fujitsu ERV Kaisai PV

Heat pumps ATW Kaisai ERV (KVX)

Photovoltaics and complementary areas Kaisai HP

Recuperators Auratsu HP

Klimor ERV (KCO+/KCX+)

9.8%

KT by Clint

Chilled Water Systems KT by Sabiana

2.1%

Other

6.3%
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Product brands in Klima-Therm Group portfolio by solution category

Split / Multi Split AC
Brand / Type VRF AHU
RAC PAC/LCAC
Application houses, apartments, small medium-sized large commercial facilities, Llj?)rl?fuctmmbeLJri(I:(ijairlwfasCEtig(S;ial
pplicatio offices and premises commercial facilities public utility buildings P purpgse facili%iés P
 —— i
= '*—r-_::_'_" i
e F it
| ;'-.-
Fujitsu | | |
7]
2  General [ [ [
o
e
c
2 Fuji Electric | | |
3
2
#  Klima-Therm
a by Clint
Klima-Therm
by Sabiana
Klimor |
7]
i)
c
o s
o Kaisai | |
c
3
o
Auratsu |
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Renewable Energy Sources (RES) Chilled water systems
HP-ATW ERV PV Chillers Fan coils
single family houses homes, apartment residential and commer- large multi-purpose large office buildings
offgices waryehouses' buildings, cial buildings of various ’ buildinpgsp in%ustrialbuildinggsv

' restaurants, offices types, PV farms

f" -
" Cimi ™
W 2, i
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123 954

Split units sold

in 2021
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Trends In sales

— quantitative data (in units)

AIR CONDITIONING

Split type air conditioning systems (AC)

thous. thous. thous. thous.
3 units 3 units 5 units 5 units

FUJITSUGENERAL B—

KAISAI
thous. thous. thous. thous.
units ] units 4 units 7 units
2015 2017 2019 2021

VRF type air conditioning systems

935 units 983 units ] 555 units ] 560 units

FUJITSU GENERAL

2015 20717 2019 2021
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VENTILATION

Air handling units (AHU)

1847 e

KLIMOR

HEATING

ATW heat pumps

2 0906 e

2077

2 941 e

3 001 ws
4

68 wnie

FUJITSU
& KAISAI
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2077
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Summary 5years:

499 406

HVAC units sold
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Dynamics of volume sales of equipment 2021 vs. 2017

About Klima-Therm Group

@ Heat pumps ATW Fujitsu, Kaisai, Auratsu

X 60

Air conditioners RAC/LCAC Kaisai, Auratsu

X4

Air conditioners RAC/PAC Fujitsu General

+ 47 w

VRF systems Fujitsu General

+ 59 «

® ® ® 6

Air handling units Klimor

+ 43 o

Volume sales of equipment - total 2017-2021; in units

Split / Multi Split

460 539

5 49] units

air conditioners units ATW heat pumps

Air handling units ]3 507 units Egiufri{ztive 3 98] units
Fan coil units 8 240 units Chilled water units 595 units
Fujtsu Goneral 6 813 wits  symems 240 units
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About Klima-Therm Group

Sales channels a3

Klima-Therm Group relies
on four primary channels
for its sales activities.

Sales of large air conditioning and ventilation systems are car-
ried out primarily to end customers in cooperation with HVACR
installation designers. System equipment, including split-type
air conditioners and domestic heat pumps, goes to individual
customers through a network of authorised distributors and
installers. Sales through wholesalers and chain shops comple-
ment the basic B2B sales model.

Ateam of technical and commercial advisors and employees of
the customer service department of Klima-Therm Group is re-
sponsible for the implementation of the sales process - in all
channels.

Key sales channels of the Klima-Therm Group

Distributor

Installer

Authorized Service
Representative (APS)

%

Wholesalers
and chain shops

End customer

Investor — project sales
Network customer

General contractor (GC)

Annual Report & Company Profile 2021
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Main sales models

LEADING PRODUCT GROUPS Transaction type (1) (VSN :?f:&hg'::fés&ients

Distributor
Authorised Installer

Split/ Multi Split air conditioners,

Mini VRF systems,

ATW Split heat pumps, B2B Distributor
Compact recuperative and

regenerative AHUs

Home appliance stores*

Split air conditioners, Wholesalers
Portable air conditioners,
ATW Monoblock heat pumps,

Compact recuperation units,
PV modules and complementary

areas Home appliance stores*
Developer/ Investor
+ HVACR Consultant
VRF systems,
Chilled water systems, B2B General contractor
Air handling units + HVACR Consaltant
Network customer

* applies to the Swedish market
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About Klima-Therm Group

Transaction type (2) Recipient (1) Transaction type (3)

B2C Individual user

2 Q

B2B Enterprise

Recipient (2)

)

2,

Individual user

@

B2 Installer

Enterprise

2 Individual user

& @

2 Enterprise

2,

D

Individual user

B2B Installer
2 Enterprise

B2C Individual user

B2B Enterprise
Numlber of active average number
customers Number of of invoices per
in 2021 invoices issued 1 client in 2021
Customers who made at least
one purchase in 2021
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Numlber of completed
iInvestments of

Klima-Therm Group
in 2021
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Ourreferences 4.4

Well-known brands, The key success factors of the Klima-Therm Group are meas-
a complementary portfolio ured by the trust of several thousand Customers, among whom
of top-class solutions and are representatives of the largest global companies and brands.

a competent team of several

hundred Employees Systems and equipment provided by our company take care of
the air comfort of users throughout Poland and in many places
around the world - this is not only something to be proud of, but
above all itis our commitment to maintain the highest quality of
offered products and provided services.

TOP 5 sectors (2021)

Industry

Trade
and services

Public
utility
buildings

Multi-family
buildings

Office
buildings

TOP 5 sectors 82 %

Other sectors ] 8 %
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TRADE AND SERVICES

Biedronka Galeria Mtociny Media Markt

Decathlon lkea Reserved (Great Britain)

Empik Leroy Merlin Rossmann

eobuwie Lidl Super-Pharm

Galeria Arkadia Lotos, Orlen TBC Bank (Georgia)
INDUSTRY

BorgWarner Hutchinson Radwag

BSH KGHM Rosinski Packaging

Cyfrowy Polsat Luiseville Manufacturing (Canada) Tauron

Dr. Schumacher Michelin Tele-fonika Kable

Goodyear PGE Tikkurila

Grupa Azoty Pollena Valeo
EDUCATION

Allen Stevenson School (USA, New York) Politechnika Warszawska Uniwersytet Warszawski

GA Tech Polytechnic (USA, Atlanta) Politechnika kddzka Uniwersytet Ekonomiczny w Krakowie

Judith Smith School (Canada, Montreal) Solar Decathlon University (Canada, Montreal) ~ Uniwersytet Gdanski

Politechnika Biatostocka The British School, Warszawa Wyzsza Szkota Bankowa w Gdyni

HEALTHCARE AND PHARMACY

Biatostockie Centrum Onkologii Mt. Sinai Medical Center, Miami Szpital Potudniowy, Warszawa
Centralny Szpital Kliniczny w Warszawie Polpharma Slaskie Centrum Chor6b Serca, Zabrze
Eko-Med Clinics (Kazakhstan) Polfa U.S. Coast Guard Clinic (USA, Alabama)
Enel-Sport Radomskie Centrum Onkologii Uniwersytecki Szpital Kliniczny, Olsztyn
Island Hospital Anacortes, Washington Sanofi-Aventis Warszawski Uniwersytet Medyczny
Mazowiecki Szpital Onkologiczny Saint Paul Hospital, Canada
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HOTELS

Best Western Grand Hotel, Kielce

Hotel R6zany Gaj, Gdynia

About Klima-Therm Group

Primavera Conference & SPA, Jastrzebia Gora

Hotel Warszawa, Augustow

Ibis Hotel, Lithuania

Qubus Hotel, Zielona Géra

Hotel Zubréwka, Biatowieza

Mercure Sepia, Bydgoszcz

Radisson SAS

Hotele Arche

Nadodrzanski Dwér, Nowa Sol

Sofitel Luxury Hotels

OFFICEBUILDINGS

Agata Meble, Katowice

Future Four, Gliwice

Park Avenue, Warszawa

BCB Battyckie Centrum Biznesu

Kielecki Park Technologiczny

Rawa Office, Katowice

€200 Office, C300 Office, Gdansk

Main Seneca Corporation, New York

Sagittarius Business House, Wroctaw

Comarch Office, Krakow

Morska Agencja Gdynia

Szucha Premium Offices, Warszawa

Cybernetyki Office Center, Warszawa

Olivia Business Centre, Gdansk

Tensor, Gdynia

Centaurus, Olsztyn

Orange Office Park, Krakow

Quatro Business Park Five, Krakow

PUBLIC AND FINANCIAL INSTITUTIONS

Archiwum Panstwowe w Biatymstoku Getin Noble Bank PKO BP
Centrum Dziedzictwa Historycznego A

Miasta Gdariska ING Bank Slaski PKP
Centrum Historii Zajezdnia, Wroctaw Maxwell Air Force Base, Alabama PzZU

Citibank Port Charlotte, Florida

Orlando Sanford Intl. Airport

Sad Rejonowy w Biatymstoku

CARDEALERS FOOD INDUSTRY
BMW Dr. Oetker Maluta
Ferrari Frito Lay Miekovita
Lexus Ferrero Rocher Nestle Group
Mercedes-Benz Grzybki Bakery Putka Bakery
Seat JBB Trumpf Mauxion Chocolates
Toyota Lubella Wedel
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Production and
research activities 45

The production activity of the
Klima-Therm Group is carried
out in three Klimor plants

EUROVENT
JWCERTIFIED
PERFORMANCE
A

www. eurovent-certification.com

Our manufacturing resources

The production activity of the Klima-Therm Group proves that
the highest class equipment can be produced in Poland. Its tech-
nical parameters and workmanship match the best world stand-
ards. Klimor produces air conditioning and ventilation units that
meet a number of restrictive standards for certification, such as
DIN 1946-4:2008, PN-EN 1886:2008, PN- EN 13053+A1:2011.
Additionally, Klimor's manufacturing plant in Gdynia has been
covered by the environmental management system according
to 1SO 140071:2015 integrated with the requirements of the 1SO
9001 quality system. Since 2019, the manufacturer has been an
active member of the European industry organisation Eurovent
Association, and in 2020 it successfully completed the process
of certification of its products according to EUROVENT technical
norms and standards unified for the industry.

©
17500

Total production and
warehouse area of
Klimor plants

page 70
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143 people 59 tErL]J(I)?us.

Value of investment in
fixed assets — expansion

Total number of and modernization of
production employees Klimor plants
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Gdynia

Total production

and warehouse area: 7 700 m?
Number of production

employees: 85 people

Production range: Series of medium and large air
conditioning and ventilation units from the EVO line
for commercial applications

Pszczotki

Total production

and warehouse area: 3 40 O m?
Number of production

employees: 29 people

Production range: Series of medium and large air
conditioning and ventilation units from the EVO line
for commercial applications

Skowarcz

Total production

and warehouse area: 6 40 O m?
Number of production

employees: 29 people

Production range: "Klimor Smart Solution”;
domestic ventilation equipment such as
compact heat recovery units
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R&D in Klimor (2021)

Team Capabilities Analysis

16 R&D Engineers & PMs 50 years of experience 5400 hours of research work

Concept Implementation

23 400 hours of product 74 projects
development completed

Research & Development

Research and development is an important link in the production process. An experienced team of several
R&D engineers and product managers translates customer needs into technical concepts. The implementa-
tion of each new idea is preceded by precise research, calculations and tests of prototypes - thanks to this
Klimor equipment is constantly improved.

In-house R&D activity is not only about product development, it is also a valuable source of many ground-
breaking concepts, which particularly dynamize the potential of Klima-Therm Group as a leading supplier of
HVACR industry. One of them was the development and introduction to regular production in 2020 of a new
line of EVO air handling units.
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Warehousing and
logistics facilities as

Klima-Therm Group has It consists of four logistics centres - in Poland (Dabrowa Gor-
a modern warehousing nicza, Gdansk), Sweden (Gothenburg) and Finland (Tuusula), as
and distribution infrastruc- well as local warehouses located at Klimor plants.

ture of both regional and

international range. All sales service processes are supported by the central SAP
system, which at the beginning of 2022 was replaced by its lat-
est, intelligent version for real-time management of the compa-
ny's resources — SAP S/4HANA.

u B |
g 1 T
. |

over17000 M

of total storage a %

r.

© © ©
logistic l 5 2 5
centres thous. thous.

Dabrowa Goérnicza,
Gdansk, Gothenburg, Shipments Euro EPAL
Tuusula accomplished (2021) completed (2021)
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Chapter 5

Sustainable development

Ourcommitments 5.1

Responsibility is the
main value on which
we build our company.

We are convinced that by our actions we can positively influ-
ence our surroundings -the environment, people and the econ-
omy. Drawing on past achievements and developed practices,
we focus on the future - in this way we want to ensure the conti-
nuity of the company's development for the benefit of the near
and far environment, including society at large.

We care for the development of our company by offering values
that are relevant to our surroundings

Annual Report & Company Profile 2021
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Environment 5.2

Reducing our
environmental impact

We promote modern HVACR

We focus on green energy technologies

We use air hygiene solutions
We produce responsibly

Our products operate with environ-
mentally friendly refrigerants

Fujitsu and Kaisai devices

on the "green list’ We understand the importance

of recycling

We build pro-ecological
awareness among Employees

© 000006

We use an environmentally
friendly car fleet

OOOOO

We focus on green energy

All three of Klimor's production plants have been equipped with PV photovoltaic installations, which in their
current form cover between 40 and 50 percent of the annual electricity requirements of the production and
office buildings. By investing in green energy, the company has not only optimised its operating costs — at
the same time it has become a conscious participant in the energy transition process, which aims to in-
crease the share of renewable energy sources in Poland's energy mix.

We produce responsibly

The environmental management system according to ISO 14001:2015 that has been implemented at Kli-
mor's plants is an important certification of our company's responsibility towards the environment. In order
to produce in a responsible manner, we are also building environmental awareness among employees in-
volved in the entire logistics and production chain.
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Fujitsu and Kaisaidevices

Heat pumps and micro photovoltaic installations from the Klima-Therm company's offer are on the Green
List of Devices and Materials of the Institute for Environmental Protection. This means that they meet
the technical requirements specified in the "Clean Air" programme, and thus qualify for co-funding of
thermomodernization of residential buildings.
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We build environmental awareness among employees

Our employees can also have a real impact on the environment through their attitude and, above all, con-
crete actions. An aware and committed staff contributes to limiting the occurrence of undesirable events
which additionally burden the environment. Aware and committed staff means above all:

© © ©

Reduced

consumption

of raw materials, Reduction Reduction of
energy and of generated charges for the
production pollution use of natural
materials and waste goods

We promote modern HVACR technologies

The lubricant-free magnetic levitation technology using R1234ze(E) TURBOCORE is a unigue solution to
reduce the Total Equivalent Warming Impact (TEWI). With a minimum 15 year service life of the air condition-
ing system, TURBOCORE technology guarantees a TEWI of 45%. lower than standard screw technology for
R134a units.

We use air hygiene solutions

Efficiency of exchange and indoor air quality depend primarily on the correct operation of ventilation and
air conditioning equipment. In the face of COVID-19, solutions increasing the hygienic value of HVACR sys-
tem, which dilute the air contaminated with virus, as well as eliminate harmful pathogens from the environ-
ment, have gained particular importance.

Bearing in mind the conditions of increased risk of infections, the Klima-Therm Group has introduced the
latest system of directional hygienization with UV-C lamps into the offer of Klimor EVO air handling units.
The highest requirements in terms of air cleanliness are also met by Kaisai Care air conditioners equipped,
inter alia, with air ionization function, thanks to which the device effectively removes particles of viruses,
bacteria and dust mites from the room.
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Our products operate with environmentally friendly refrigerants

The product portfolio offered by Klima-Therm Group includes equipment using the latest ecological re-
frigerants. They are characterised by zero impact on the ozone layer and at least 50% lower GWP (Global
Warming Potential) in relation to the commonly used agents on the market.

Our company is continually expanding its range of Split air conditioners and ATW heat pumps with R32
models. For Kaisai portable air conditioners and heat pumps, we use the natural, safe refrigerant R290,
known by its common name propane. For chilled water systems, units are available with the new low GWP
refrigerants ie: R454B, R452B, R513A. We also offer our customers the possibility of using R1234ze from
the HFO group of refrigerants with GWP <7 in chillers.

We understand the importance of recycling

We declare with responsibility that in Klima-Therm Group the recovery of used equipment reaches almost
100%. Each used appliance, disassembled by F-gas certified employees, is sent for recycling and utiliza-
tion. Thus, we comply with the European Parliament's directive on the so-called electro-waste.

We use an environmentally friendly fleet of vehicles

©

The fleet of cars used by employees to carry out their work tasks

is based on modern hybrid cars - much more environmentally Over
friendly. In 2020, we completed the process of replacement of loo
the entire car fleet with new Toyota Hybrid models.

Hybrid cars
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We undertake

a humber of
initiatives relevant
to Clients and
Employees
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People 5.3

Customers — best practices

) Professional technical and
The longest equipment warranty commercial consulting
on the market —up to 10 years
@ Training activities
Full warranty protection for ATW . .
heat pumps Extensive database of technical
information materials

Warranty The longest warranty on the market for AC units
for devices

KLIMA-THERM company, as the first in Poland, introduces 10-year guaran-
tee for air conditioning devices. Such a record long warranty covers selected
models of split type air conditioning units of the Japanese brand Fujitsu. The
standard warranty period for air conditioning products is 5 years.

Full guarantee protection for ATW heat pumps

In 2021, Klima-Therm company took over the costs of spare parts supply and repair of Fujitsu and Kaisai
ATW heat pumps and activities related to the warranty title are carried out through a network of cooperat-
ing Service Partners (PS).
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Professional technical and commercial consulting

Klima-Therm Group trade department is composed of professionals — people with many years of experi-
ence and specialist education. Thanks to their high competence they provide our Clients with substantive
supportin selection of optimal solutions - tailored to specific project conditions, utility needs and budget.

Training activities

Klima-Therm Academy offers trainings at the highest level, carried out on the basis of modern facilities, with
support of an experienced team of trainers - experts of the air conditioning industry. Trainings take place in
three stationary Academy centres —in Gdansk, Warsaw and Katowice, as well as online.

Summary of the training year in the Klima-Therm Group (2021 vs. 2020)

® 69 « ® 94 . ® 88 «

2190 239 90

Number of Number of
persons trained Training days webinars delivered

page 84 KLIMA-THERM GROUP



showroo
the Academy
in Gdansk

= d I - RES Room

Annual Report & Company Profile 2021 page 85

\ 4 o—




EEEENE[]

Extensive database of tech-
nical information materials

Website - dokumentacja.klima-therm.com - statistics (as of 12.2021):

Number of realized searches (total) ] ” 6 3] 5

Searches in the year 2021 205 679

Number of devices in the database 9 79]

Number of documents in the database 5 ]74
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With Employees in mind

Equal employment opportunities

Package of non-wage employee benefits

Employee Pension Plan Programme (EPP)

© 00O

Equal opportunities in employment

Employment structure (2021):

a -
- I

Women 23 % Men 77 %

- ™

&

0 dh
S S

Manual workers 40 % Office workers 60 %
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Value of non—-wage
benefits In the

Klimma-Therm Group
in 2021

Package of non-wage employee benefits (2021)*

© © ©

58638 68465 38449

EUR EUR EUR

Christmas gifts Holiday benefits School starter allowances
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Employee Pension Plan Programme (EPP)**

© ©
253473 298

Total value of funds Number of participants
paid by the employer in Employee Pension
(2019 -2021) Plans (EPP)

*Data presented concerns only Employees of Polish companies **As of 28.02.2022

Annual Report & Company Profile 2021

Percentage of
Employees
participating in EPP
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Economy .0

By achieving our business goals,
we also influence the economy

We are a maior emplover We care about the efficiency
J ploy of human resources

@ We create new jobs @ We are a payer of public tributes

@ We are a major employer

Employment in Klima-Therm Group - as at 28.02.2022.

@ ©
483 44

people people

Poland Foreign countries

page 90 KLIMA-THERM GROUP



Annual Report & Company Profile 2021




E R EENE[]

We create new jobs

Employment trends 2015 - 2021 (total)

600
pers
00 3 pers. .
200
0
2017 2019 2021

We care about the efficiency of human resources

2021 vs. 2017

Human capital revenue per FTE-HCR (2021)

250000 EUR
180 000 EUR
170 000 EUR
2020 2021
B HCR Employment
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%

HCR growth
2021 vs. 2020

H

Employment growth
2021 vs. 2020
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We are a payer
of public tributes

Value of funds paid for public income (thousands EUR)
CIT, VAT, PIT contributions (total)

@ © K
1005 EAUR

©
2607 EAUR

Amount of public
contributions paid
2019-2021 (total)

Year-on-year
Public tributes 2021 growth rate
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Consolidated balance sheet

ASSETS 31.12.2021 31.12.2020

Non-current assets

Intangible fixed assets 4475 5304
Goodwill of subsidiaries 4033 4438
Tangible fixed assets 76125 77650
Long term investments 36013 34709
Long term prepayments and deferred expenses 3893 3251
124539 125352
Current assets
Inventories 110744 117976
Short term receivables 90822 58980
Short term investments 76106 46497
Short term prepayments and deferred expenses 3778 2508
281450 225961
TOTAL ASSETS 405989 351313
EQUITY AND LIABILITIES 31.12.2021 31.12.2020
Equity
Share capital 20000 20000
Reserve capital 64526 62000
Other capital reserves 3803 3803
Foreign exchange differences 187 1096
Accumulated profit from previous years 3095 822
Net profit 39644 27942
131255 115663
Minority interest 418 349
Negative goodwill of subsidiaries 1886 2119
Liabilities and provisions for liabilities 272430 233182
Provisions for liabilities 23125 20801
Long term liabilities 55686 69564
Short term liabilities 193178 142487
Accruals and deferred income 441 330
274734 235650
TOTAL EQUITY AND LIABILITIES 405989 351313

Allthe financial data expressedin thousands of PLN
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Consolidated profit and loss account

Consolidated Financial Statements Summary 2021

01.01.2021- 01.01.2020-
31.12.2021 31.12.2020
Net revenues and net revenue equivalents
Net revenues from the sale of finished products and services 131974 112688
Change in inventories of finished goods and work in progress 1996 (1057)
Work performed by the entity and capitalized 98 119
Net revenues from the sale of merchandise and raw materials 413658 326788
547726 438544
Operating expenses
Depreciation (4410) (4772)
Materials and energy (72707) (57 269)
External services (46 388) (38537)
Taxes and charges (2080) (2554)
Payroll (66 259) (57 204)
Social security and other benefits (15117) (13 406)
Other expenses by kind (7844) (6847)
Cost of merchandise and raw materials sold (284 443) (230139)
(499 242) (410728)
Profit on sales 48484 27816
Other operating revenues
Profit on the disposal of non-financial fixed assets 63 59
Grants 234 243
Other operating revenues 1060 5762
1357 6064
Other operating costs
Revaluation of non-financial assets (181) (1029)
Other operating costs (2199) (1422)
(2380) (2451)
Operating profit 47461 31429
Financial revenue
Interest 4296 4166
Profit on the disposal of financial assets 122 -
Other 844 1271
5262 5437
Financial costs
Interest (1199) (1287)
Other (1317) (640)
(2516) (1921)
Gross profit on business activities 50207 34945
Amortisation of goodwill from subsidiaries (405) (405)
Amortisation of negative goodwill from subsidiaries 233 233
Profit before taxation 50035 34773
Corporate income tax (10108) (6703)
Profit attributable to minority shareholders (283) (128)
NET PROFIT 39644 27942
Allthe financial data expressed in thousands of PLN
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Consolidated cash flow statement

01.01.2021- 01.01.2020-
31122021 31122020
Cash flows from operating activities
Net profit 39644 27942
Adjusted for:
Minority interest 283 128
Amortisation and depreciation 4714 5076
Amortisation of goodwill from subsidiaries 405 405
Amortisation of negative goodwill from subsidiaries (233) (233)
Foreign exchange profit (loss) 916) 548
Interest and participation in profits (dividends) (3157) (2957)
Profit on investing activities (185) (1354)
Change in provisions 2324 2105
Change in inventories 7232 (27 756)
Change in receivables (31842) 2277
Change in short-term liabilities, excluding loans
and borrowings 42222 1275
Change inaccruals, prepayments and deferred income (1801) 192
Operating activities other adjustments (243) (122)
18803 (20416)
Net cash flows from operating activities 58 447 7526
Cash flows from investing activities
Cash inflows 33381 15298
Disposal of tangible and intangible fixed assets m 437
From financial assets, including: 8692 10608
of third parties 8692 10608
~interest 1798 1983
- other financial assets proceeds 6894 8625
Other investing proceeds 24578 4253
Cash outflows (50497) (3159)
Purchase of tangible and intangible fixed assets
(3743) (2759)
Purchase of investment property and intangible fixed assets (21) -
Other investing disbursements (46733) (400)
Net cash flows from investing activities (17116) 12139
Cash flows from financing activities
Cash inflows - 23384
Loans and borrowings - 23384
Cash outflows (30977) (42520)
Dividends and other payments to shareholders (23350) (23116)
Repayment of loans and borrowings (5613) (17 404)
Repayment of finance lease liabilities (725) (862)
Interest paid (1095) (1138)
Other (194) -
Net cash flows from financing activities (30977) (19 136)
Total net cash flows 10354 529
Balance sheet change in cash 10354 529
Cash at the beginning of the financial year 4467 3938
Cash at the end of the financial year 14821 4467
Allthe financial data expressedin thousands of PLN
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Consolidated statement of changes in equity
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Other

Foreign

Profit from

Share  Reserve ) ) Total
. . capital exchange  the previous Net profit .
capital capital . equity
reserves differences years
Equity as 0f 01.01.2021 20000 62000 3803 1096 28764 - 115663
Distribution of profit from the previous years R 2526 - - (2526) - -
Dividends - - - - (23143) - (23143)
Net profit - - - - - 39644 39644
Foreign exchange
differences - - - (909) - - (909)
Equity as of 31.12.2021 20000 64526 3803 187 3095 39644 131255
Share Reserve Other Foreign Profi f_rom ) Total
. . capital exchange the previous Net profit .
capital capital ) equity
reserves differences years
Equity as 0f 01.01.2020 20000 59136 3803 441 26802 - 110182
Distribution of profit from the previous years . 2864 . . (2864) . .
Dividends - - - - (23116) - (23116)
Net profit - - - - - 27942 27942
Foreign exchange : : i 655 R : 655
differences
Equity as of 31.12.2020 20000 62000 3803 1096 822 27942 115663

Basis for preparation

The summary consolidated financial statements which comprise the consolidated balance
sheetasat 31 December 2021, the consolidated profit and loss account, statement of changes
inconsolidated equity and consolidated cash flow statement for the year then ended, have been
extracted from the annual consolidated financial statements for the year ended 31 December
2021 prepared in accordance with the Accounting Act dated 29 September 1994 (Official
Journal from 2021, item 217 with amendments; "Accounting Act") and related bylaws and other

applicable regulations.

Allthe financial data expressedin thousands of PLN

Annual Report & Company Profile 2021

The summary consolidated financial statements omit the notes comprising significantaccount-
ing policies and other explanatory information as required by the Accounting Act and related
bylawsand otherapplicable regulations. Therefore, to obtain full understanding of the summary
consolidated financial statements, they should be read in conjunction with the annual consoli-
dated financial statements from which the summary financial statements were extracted.
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Independent auditor's report on the summary consolidated
financial statements

Ta tha Sharehodders’ Mesling of lima-Tharm Sp. 2 0.,

Ciur oplnion

In eur apinicn, s aCCoMARNYINgG SUmmarny consakdated financial statoments of s capdal graup Kina-
Tre=rm Sp. 2 oo, (s Group®), presenied om pages Som 1Y of s denual Report 2021, & conssbent, in
all matorial raspacts, with the audied consolidatnd Nnanciad satements. on The hasis describad on page W
af the Arrwal Repod 2021,

The sumsmary consolidabed financed stalemants

Thes Group's surmany comsolidaled nancial sSsiements denved from the ssdied corsolidaled inancisl
watemanis for a year anded 31 December 2021 comprise;

e soreclideled befarce sheel o a1 31 Decamber 2021

e conacidaled profil and loes sctaiml e (he year then erdad;

e carscldaled cash Naw alabersn] Tor Pie yaar e anded;

e canscidalad slaterwant of changes in aguily for T yaar 1o andad.

The surmrenary conssidated francinl statements di rof contan ol the distlosunss requined by e
Accoungng Bct of 329 Seplembar 1004 CEecounling AT Resding the sumemary coneclidabed Brarcial
staiemenis and the aud for's report thenean, therefore, is nod 2 subsstube for reading the awdited
eredidalad finBncial atalemania and 1he sudier's repan larean, The audited canpoldaied Tnandal
saaments, and B summary consobdabed firancal statements, do rod reflect the effscts of events that
podiaTed Sl acue 10 Ihe &ate ol aur ol on e sudited consaldaied lesneial Sialamans,

The aiedited consolidated financial statemants and Sur repon (harssn

We sspreased an urrmodied sl opire on e sudled consolidated fnancial slaberments in our nept
daled 35 sgril 2022,

anagemeani responsitdty for the summany consclideted financal stalemsnts

Managesment ks responsble for the preparaion of the summary consolidaled finencial stntermenis on the
hass deacribed on page V of the Ardual Repen 2021,

Asdilor's respornesdity

Owir receparadbilily & 10 seprass @n apirenn on whesd he summsy conhd aled Snancial stalamants ane
consistant, in all makerial respects, with the sedbted consolidaled financis! siatements based an our
precadusag, which wane conductad in Betordance wilh Intermalional Stendard on Sudiling 810 (Reviaad),
Ergagements o Report on Summary Fmancial Slatements’.

Audior prepanng this report and responsitie for the sudit of Group's corsolidaled financial

Regisiamad
watamanta o bsnal of Prisevalahoisstonpars Polska spdda 2 ogrankzong edprind zalnedciy Aucht
spi B oomgany oniened an the fist of Regisered fucl Companies with the numiber 144;

Marcin Dreforai
Aogistanas Audtor
Mo 13545

Gedanish, 28 April 2003

Frogragiey b aere s Podaha s 1 g e jrey Skl g b, CRereg Cialei Ji 03 ATT BELFR {laeh Rk
lmﬂ:ﬂﬁﬂ#ﬂlﬂlmiﬂw

Do aiartr s sanay Ponks maofon risgressreay raprebwbrairote ) Sarp ap B AmEEars el 2 Mraieeses R Sasoveye
rzar Das Mooy dam 2 Wameysy, pod sursssm DS DRI TH00ET. 4P 00000 0228 Taciay Tedidl fmil Wanzyes, ol Pobs EL

Annual Report & Company Profile 2021
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Find Your Way
to Klima-Therm Group

Klima-Therm Group Headquarters

ul. Ostrobramska 101A
04-041 Warszawa

tel. +48 22 517 36 00
www.ktg.pl

Klima-Therm Sp. zo.0.

Ostrobramska 101A
04-041 Warszawa

tel. +48 22 517 36 00
www.klima-therm.com
www.kaisai.com

Klima-Therm AB

Ogérdesvagen 17

SE-433 30 Partille, Sweden
tel. +46(0) 31 33 665 30
www.klima-therm.com/se/

Klima-Therm OY

Karitie 7

01530 Vantaa, Finland
tel. +35 820741 2222
www.klima-therm.com/fi/
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Klima-Therm OU

Veerenni 53A/Todkoja 1
11313 Tallinn, Estonia
tel. +37 264 660 81
www.klima-therm.com

Klima-Therm GmbH

Technologie Zentrum
Dortmund
Emil-Figge-StraBe
76-80/D-44227

tel. +49(0)231 9742 5640
tel. +49(0)152 53812468
info.de@klima-therm.com
www.klima-therm.com/de/

Klimor USA Inc.

410 Peachtree Parkway,
Suite 4245,

Cumming, GA, 30041
tel. +1(678) 341 5242
fax +1(678) 341 5101
www.klimor.com

Klimor Sp. zo.0.

Headquarters and
Production Plant Gdynia
Bolestawa Krzywoustego 5
81- 035 Gdynia

tel. +48 58 783 99 99
www.klimor.com

Production Plant Pszczdtki
Zutawska 6

83-032 Pszczofki

tel. +48 58 700 94 99

Production Plant Skowarcz
Skowarcz, Klimatyczna 4
83-032 Pszczofki

tel. +48 58 700 94 99

KLIMA-THERM GROUP









